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Total Expenditures by Event Visitors in the Clearwater Area

1 232!

Items

Expenditures Expenditures Total
(5) per group (5) per person Expenditures
(%)

Admission/Entry Fees S41 S11 S 65,791
Food & Beverages S 250 S 68 5 406,708
Entertainment, $52 s14 $83,734
Lounges & Bars
Retail Shopping 590 524 5 143,544
Lodging Expenses $ 365 $99 143,544
Private Auto Expenses S a0 524 5143,544
Rental Car Expenses 5111 530 $179,430
Any Other Expenses S 49 513 S 77,753
Total 51,051 S 284 51,698,604

* Mote: Figures are rounded to the nearest dollar.
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Pensacola
Panama City
Tallahassee
Gainesville
Jacksonville

307,484
113,302
173,328

90,792
417,331

Orlando-Daytona Bch-Melbourne 1,195,447

Tampa-St. Pete-Sarasota 1,543,913
West Palm Beach-Ft. Pierce 751,756
Ft. Myers-Naples 431,214
Miami-Ft. Lauderdale 1,188,067

6,212,544

Data Source: AC Nielsen, 4/07
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